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On Monday, April 16th, the agency introduced it’s 

new name, Aging Ahead.  As the agency cele-

brates its 45th anniversary in 2018, the name 

change symbolizes a bright future for the organiza-

tion and those that look to the agency for support. 

While our name changed, we remain committed to 

our mission– supporting individuals through the jour-

ney of aging.   

The new theme “Supporting the Journey,” captures 

a fresh spirit within the agency along with a contin-

ued dedication to meet the ever-changing needs 

of those served.  

Our staff worked hard to make the transition as 

smooth as possible for our participants and volun-

teers.   Throughout the week each center celebrat-

ed the new name with a variety of events which in-

cluded parties, bingo, special lunch items, and 

more. Here are just a few pictures from the week’s 

festivities.  Pictures continued on page 5... 

New Name, Same Mission 
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A Message from the CEO 

Hello from Aging Ahead! 

 

Benjamin Franklin once said, “When you’re finished changing, you’re 

finished.” 

 

We’ve experienced a great deal of change in recent years and the 

last few months have been no exception. We are far from finished…

there is so much that still needs to be done. Our rebranding, leader-

ship transitions, and program additions have given us a renewed en-

thusiasm for what we do.   

 

But rest assured, regardless of what’s new, we remain committed to 

the mission that has been with us from the beginning – supporting 

individuals through the journey of aging. 

 

And while we look forward to a future full of opportunities, we will al-

ways honor the past and the passion of those that have delivered us 

here.  Over the past 45 years our agency has touched countless 

lives.  These collective experiences have made us who we are as an 

organization and have helped chart the course for our growth and 

progress. 

 

So yes, today we celebrate what’s new and exciting.  At the same 

time we roll up our sleeves and commit to meeting tomorrow’s chal-

lenges. 

 

As with all journeys, we may take some unexpected turns. But one 

thing is clear: our amazing staff, our dedicated volunteers, and our 

steadfast commitment to the people that we serve will remain our 

common denominators.  

 

Thank you for being on this journey with us! 

 

 

 

 

Lisa M. Knoll 

Chief Executive Officer 



March for Meals 

 3 

Each March, Aging Ahead joins Meals on Wheels America 

for the “March for Meals” celebration, which focuses on  

supporting the fight against senior isolation and hunger in 

our communities.  Since 2002, Meals on Wheels America 

has led the annual awareness campaign in an effort to 

build support that will help enable us to continue to deliver 

nutritious meals, friendly visits and safety checks to 

homebound older adults all year long.  

 

Also in March, Aging Ahead hosted “Big Wheels 

for Meals,” which is an opportunity for local busi-

nesses and officials to help raise awareness and 

support for our community seniors. “Big Wheels for 

Meals” highlights the importance of volunteers 

and donations to support the Meals on Wheels 

program.  Aging Ahead provides over 2,700 meals 

to homebound adults in St. Louis, St. Charles, Jef-

ferson, and Franklin counties and we depend on 

community support to help 

meet their needs as they 

strive to remain independ-

ent.    

 

Thank you to everyone who 

delivered a meal during 

March for Meals month!!! 



Make Your Meal Count 
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About Choice Counts 

Aging Ahead created the CHOICE 

program in 2014 as a solution to 

the on-going challenge of attract-

ing older adults to Senior Centers.  

CHOICE brings a variety of pro-

grams and services to community locations 

where older adults naturally congregate, such as 

libraries.    As a result, more people are accessing 

information and resources that enable them to 

live in their homes and communities for as long as 

possible.  

 

To build upon the options within its nutrition pro-

gram, Aging Ahead developed an expansion of 

its successful CHOICE program, CHOICE COUNTS.  

 

This innovative program has several goals. Our 

goal is to expand access to healthy meals.  Out 

intent is for participants to  “Make their Meal 

Count” by selecting menu items from the five 

categories that make up a Title III-C Meal.  We 

are increasing choice and convenience, and in 

conjunction with Frick’s Market, meal options will 

be available 2 days a week during deli hours.  

 

Monthly programming will bring together com-

munity partners  to inform and educate partici-

pants on health topics related to aging, while at 

the same time offering opportunities for social in-

teraction. 

 

Through participation in the CHOICE Counts pro-

gram, participants are given the tools to improve 

upon their health/well-being, make and monitor 

healthier food choices, and socialize more which 

helps alleviate symptoms of loneliness and de-

pression.  

 

How does it Work 

Ordering lunch at 

Frick’s Market is  

simple and easy. 

Once participants 

60 and older 

h a v e  p r e -

registered with a 

personal email 

address on the CHOICE COUNTS website, they 

are able to order lunch.  Meals are available 

Wednesday and Saturday from 10am-6pm at the 

deli.  The CHOICE COUNTS kiosk is located next to 

the deli counter.   

 

Ordering lunch is as easy as 1, 2, 3.  

1. Scan you membership card. 

2. Place your lunch order 

3. Take your receipt to the deli counter and pick 

up your meal.  

 

Participants are required complete 3 surveys and  

attend at least two program sessions per year, 

which are held monthly at Frick’s Market.    

 

For more information visit the Choice Counts 

website at www.makeyourmealcount.com or 

email Alyssa at agaterman@agingahead.org.  



Agency News 
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On Wednesday, May 2nd, 

Aging Ahead and 868 oth-

er nonprofits participated 

in Give STL Day.   During a 

24-hour period, donors 

have the option to give to 

one or more organizations. 

Since 2014 Give STL Day 

has raised over 7.5 million 

dollars for organizations in 

the St. Louis region.  We want to thank those who 

supported Aging Ahead with a donation during 

this event.  We finished the day with a total of 

$1302 and we thank the 20 generous donors who 

are helping support our journey ahead! Thank 

you- Kevin Abbott, Cindy Carlson, George Do-

nahue, Arlene Edwards, Alice Handelman, Tami 

Helfrich, Christine Hoffman, Judith Ludwig, Bren-

da McDonnell, Mark Michelson, Judy Morrow, 

Danielle Moskop, James O’Donnell, Elizabeth 

Richter, Barbara Sandmel, Mary Scannell, Mary 

Schaefer, Richard Schuster, Allen Serfas, Char-

lotte Swanson. If you were unable to donate on 

Give STL Day and would like to support Aging 

Ahead, visit our website at www.agingahead.org 

and click the donate link in the top right corner.  

Every winter Subaru of America selects 4 na-

tional charities to participate in their annual 

Subaru Share the Love event.  For the 10th 

year in a row, Meals on Wheels America was 

proud to be chosen to participate in this 

event.  Meals on Wheels America uses the 

funds donated from the Share the Love event 

to reward local Meals on Wheels programs 

through additional grant opportunities, schol-

arships, and other campaigns for their efforts in 

raising awareness about the struggles seniors 

face when home-bound.  

Aging Ahead was rewarded $3,825.07 for our 

involvement in the Subaru Share the Love 

event.   Through a local Subaru partnership, 

email blasts, social media posts and a food 

drive, Aging Ahead asked the community to 

support seniors who struggle with isolation and 

hunger. We are grateful to the Subaru Corpo-

ration for providing 

funds to the Meals on 

Wheels mission. Thank 

you to our community 

for spreading the word 

and choosing Subaru 

vehicles! 
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Partnerships 

Health Corner 
We are very excited to announce that Walgreens opened 2 Walgreens 

Hearing locations in the greater St. Louis area on March 20th in select  re-

tail stores. One is located at 14950 Clayton Road in Chesterfield and the 

other is located at 8390 Delmar Boulevard in St. Louis. This is a great fit for 

our patients and truly allows us to fulfill our brand, “Trusted Since 1901,” 

since we are conveniently located and known for quality care in commu-

nities across the country.  

 

This is a new way to serve our customers, especially as older Americans 

make up a growing segment of the population . The service is being of-

fered by an independent third party provider.  A licensed hearing care 

specialist  or hearing instrument specialist and a patient care coordinator 

will staff each location. Comprehensive professional hearing examina-

tions will be provided utilizing state-of-the-art diagnostic technology, 

which will provide the basis for consultations on hearing aid solutions 

when appropriate. Product offerings will include a full assortment of hear-

ing aid technologies and styles, ranging from behind-the-ear technology 

to nearly invisible discreet technology.  

 

We cannot wait to welcome new customers into our stores, and welcome 

back our returning customers that utilize this new service. We are here to 

serve your needs.  

 

This article is sponsored by Walgreens and  

the opinions and information are not necessarily those of Aging Ahead. 

brought to you by  

Aging Ahead has a variety of opportunities within the agency and 

centers for organizations, businesses and individuals to get involved 

with an assortment of commitment levels.   

If you would like more information about be-

coming a partner with Aging Ahead, contact 

Jan Keith, our Director of Community Engage-

ment by phone at (636) 207-4206 or email at 

jkeith@agingahead.org. 

Partnerships with a Purpose 



7 

Cardinal Ritter Senior Services, Hepler Broom, Precise Legal Services, Quinn Estate and Elder Law, 

ResCare Home Care, SSM Health Physical Therapy, Tucker Allen Estate Planning Attorneys 

Saturday, June 2nd at Queeny Park 

7:00-7:45 am– Sign-in & Registration 

8:00 am– Run/walk starts 

Runner/Walker Fee: $35 includes a t-shirt 

Virtual Runner Fee: $25 includes a t-shirt 

 

Register at www.fleetfeetstlouis.com 

Packet Pickup: 6/1 at Fleetfeet Des Peres 10am-7pm or 6/2 at Queeny Park 7-7:45am 

For more information, contact Jan Keith at jkeith@agingahead.org 

Platinum Sponsors  Gold Sponsors  

Thank you to all who sponsored this event: 
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New Medicare Cards 
According to the Centers for Medicare and Medicaid Ser-

vices (CMS), eligible participants in Missouri will receive their 

new Medicare cards after June 2018.   The CMS is required to 

remove the Social Security Numbers (SSNs)  from all Medicare 

cards by April 2019.   A new, unique Medicare Number is re-

placing the SSN-based Health Insurance Claim Number on each new Medicare card.  Medi-

care participants can get information about the mailings and sign up for emails about the sta-

tus of a card mailings in their area on  Medicare.gov/NewCard.    

 

The Federal Trade Commission has put together a few tips to help protect you from Medicare 

scams. 

1. Do not pay for your new card. It’s yours for free.  If anyone calls and says you need to pay 

for it, that’s a scam. 

2. Do not give personal information to get your card. If someone calls claiming to be from 

Medicare, asking for your Social Security number or bank information, that’s a scam.  

3. Guard your card. When you get your new card, safeguard it like you any other health insur-

ance card.  

14535 Manchester Road 

Manchester, MO 63011-3960 


